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* MK 003 - Students who transfer lower-division courses from this group into four-year programs must take three upper-division credit-
hours in addition to the required number of lower division courses.

**|f a student transfers a lower division (1000-2000) course to an institution that offers the course at the upper division level (3000-4000),

the lower division course will transfer as equivalent in content but not as upper division hours.**

*** |f course prerequisites are not equivalent, the receiving department reserves the right to require the course to be taken at the 3000

level.
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**|f a student transfers a lower division (1000-2000) course to an institution that offers the course at the upper
division level (3000-4000), the lower division course will transfer as equivalent in content but not as upper

division hours.**

*** |f course prerequisites are not equivalent, the receiving department reserves the right to require the course
to be taken at the 3000 level.
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**|f a student transfers a lower division (1000-2000) course to an institution that offers the course at the upper division level

(3000-4000), the lower division course will transfer as equivalent in content but not as upper division hours.**

*** |f course prerequisites are not equivalent, the receiving department reserves the right to require the course to be taken at

the 3000 level.
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