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Economic Development Council 

December 9, 2003; 1:30 – 3:00 pm 

Regents Conference Room, 2
nd

 Floor 

Oklahoma City, OK 

 

 Members present: 

Ann Ackerman, OCCC – chair  Roger Stacy, Northern 

William Mayfield, ECU (video)  Gary Miller, CU 

Ray Brown, RSU    Jack Bryant, RCC  

Cheryl Marrs, TCC (video)   Marvin Hankins, SWOSU 

Steve Kriedler, UCO    Becky Bryant, EOSC (video) 

 

Other persons present: 

Randy Dominguez, Distance Learning Rep., TCC (video) 

Brett Campbell, COI Rep. TCC (video) Cynthia Fuston, OSRHE 

Sid Hudson, OSRHE     Connie Lake, OSRHE  

Hugh McCrabb, OSRHE   Ben Hardcastle, OSRHE 

Jim Genandt, NEO (video) 

 

1. Call to order by Chairperson Ann Ackerman. 

 

2. Minutes were not approved because a quorum was not present. 

 

3. Greg Main, President and CEO of Oklahoma Technology Commercialization Center informed the 

group about the mission and history of OTCC.  Greg stated home grown economic development 

was the only path to prosperity in Oklahoma.  Over the past five years, there has been a vast 

improvement in capability of moving technology from the lab to enterprise, but there are many 

more obstacles to overcome including the growing seed capital gap and the lack of managerial 

talent.  Standardizing licensing for the technology transfer process, super endowed chair in key 

technology targets and an entrepreneurial support system are ideas to help home grown economic 

development prosper.  He stated that San Diego fosters the entrepreneurial support system by 

holding 80 to 100 networking events each year.  The results of a survey conducted by OTCC from 

six months ago indicate there are very few remaining angel investors in Oklahoma.  The biggest 

missing piece to developing home grown businesses is seed capital. 

 

4. Meloyde Blancett-Scott, Deputy Director for Marketing, presented the marketing plan for the 

Department of Commerce.  She works with a budget of $500,000 per year.  Due to the limited 

budget, Commerce isn’t focusing on mass mailing, but rather a direct marketing approach.  

Commerce has determined four areas of focus: aerospace, weather, bio-medical fields and 

logistics.  Commerce will begin a public awareness campaign in January 2004.  This campaign 

will focus on residents to be enthusiastic about Oklahoma. 

 

5. Vice Chancellor Sid Hudson informed the group that the EDGE Project would wrap up on 

December 16 with a press conference with the governor.  The governor’s recommendations would 

be posted on the EDGE website at noon that day. 

 

6. Adjourned by Chairperson Ann Ackerman. 


